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ENGLISH VERSION

Instruction : Figures to the right side indicate marks.

1 What is marketing research ? State objectives and scope
of marketing research.

OR

1  State sources of information for marketing research and
discuss process of marketing research.

2  Explain the problem identification in research and state
determining research type.

OR
2 State types of research design in detail.

3 What is secondary data ? Discuss the advantages and
disadvantages of it.

OR

3  Write a detail note on Online Survey and Observation
method.

4  What is sampling ? Discuss sampling techniques in detail.

OR

4  What is research report ? Discuss in detail which point
should be included while preparing the research report.
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